
2017 ANNUAL 

GENERAL MEETING
15 December 2017

Disclaimer:  The information and opinions contained in this presentation or expressed by the presenters are for informational purposes only, are not investment or 
financial product advice and are not intended to be used as the basis for making an investment decision. No representation or warranty is made as to the accuracy or 
completeness, likelihood of achievement or reasonableness of any forecasts or statements as to future prospects or returns.  Such forecasts and statements are by their 
nature subject to significant uncertainties and contingencies. Please refer to the full disclaimer in relation to this presentation, which will be included in the AGM materials 
to be filed by Orica Ltd with the ASX.
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Malcolm Broomhead

Chairman
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PERFORMANCE & STRATEGY

Focused on long term 

value creation
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CULTURE 
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GLOBAL PERSPECTIVE
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CONTRIBUTION

1. Mining and METS: engines of economic growth and prosperity for Australians, Deloitte Access Economics, 2017

2. International Investment Australia 2016, Commonwealth Department of Foreign Affairs and Trade 

Australian Mining and METS sectors 

AUD $237bn
total economic contribution 2015-161

39% of total 
foreign direct investment2

1 million+ people
FTE jobs supported by mining and METS1
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Alberto Calderon

Managing Director 

and CEO

CEO’S 
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SAFETY

Safety will remain 

our number one 
priority
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3.65m
Tonnes of AN

$635m
EBIT

$386m
NPAT

$127m
Business 

Improvement

$306m
Capital expenditure

32.7%
Gearing 

RESULTS
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CUSTOMERS

Using data and  

customer insights
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TECHNOLOGY

Investing for our 

future 
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